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Subject to Protective 

of the counter). To date, the EtronX pr~~j,:furltrJ~;:i:b~-~~-a major 
product success hindered by a market acceptart~~;!f~~~ure. 
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Production/Q1u1lity Control - Focus 1m1st,iji~\,~~~l#t~iq~d''ah the part of 
manufacturing on monitoring and insuring;:i:~lib qualfff;;~ji~:Jntegrity of the 
Model 700 brand. Emphasis must .~¢.;(,.placed on· "¢onsistency and 
standardization within manufacturing pfqd¢~~~§;:,,,,.f ocus should also be 
placed on cost reducing measures which:;{~Wprov@qhitm)~f, but do not detract 
from the perceived quality of the p.rodlf:fr::·<... · 

y,.,-•• ,-.y,',·,y.·,-•• 

Pricing Considerations - Pricing v:;'~j:'it;g:.i!.i~~,i~~¥!;':d annually in order to 
detennine the most effective pric.i:HM:::::*il.'#.~~gy:;:::ft~~F year to year. Markel 
dynamics and conditions are c.~m~~~P.t.B," changing, making meaningful 
forecasting models for prici1i,z. 1iiarffi~~i~~l:':::::trfective at best. Pricing 
strategies will likely continue ~tj'?be drivdFbtW'l1ecessity and oppmiunistic 
events and conditions. Fqf[ifore~ting _,,p~1rposes the following price 
increases per vear will be ui~d'witbi:'fhe uud~rstanding that the percentages 
may fluctuatio"n up or down;'H~'!~yg~~i~n y~~f' 

+l.0% 
+l.0% 
+l.5% 
+l.5% 

+1.0% +1.5% 
NC NC 

+2.0% +l.5% 

While the.M6t.l..ijhS~yen product category has nowhere near the breadth of 
th~:M:~ijW.:/if!:\9:, th~''M'rategies for growth are essentially the same. While less 
e,#:~fha·s·{s.''''M'tt~'~, short term will be placed on new materials, the same 
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