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3. Advertising Expenditures by Manufactug
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15% 20% 25%

lars spent by major manufacturers totaled nearly $5.7MM
i, Browning/USRAC (31% of total), Beretta Group, which
ta.and Benelli (25% of total), and Ruger (23% of total)

spenditures were only 8%, or $0 48MM of the total. Given
Remington’s shotgun line and the fact that it’s losing share

dth of
un market, this number is low. This is an obvious improvement

Subject to Protective ms v. Remington
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