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Over/Under Shotgun Product Strategy —2

kly to formulate a
Al benefit from the
MCD must budget
the Model 332 as the

e 2002 introduction of the new Model 332 came abo
strong marketing plan for this gun. The 2003 plan, hov
e‘{posure mn prmt advertlsmg, that 18 takmg, place tlns y

wmthy SUCCESSOr of the ongmal Model 32
e An effort will be mitiated to improve thg ce of the Model 332 in the 307
barrel version.
e 2003 will be a cost reduction year f
streamline the production process will
cost Lo improve marging,

in regard to quality standards. Q ed in 2002 by the Mode] 332
Quality Audit Team will be onge m.ure that standards are being upheld,
especially as the cost reductio

grade walnut, high
Model 332 heritage
and a high grade gun

ecomes more cost-effective, the next best way to validate
tplacc: is to introducc a 20 gaugc version With a small,

Subject to Protective O iams v. Remington
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