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2001 Antoloading Rimfire Rifles
(Brand Share by Manunf:

—Remington, 1%

Ruger, 4.4% T

s 4%

Remington competes in the ; fire rifle segment with two product families.
2001 sales consisted of 3
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Unil Sales (M) 57 51 47 50

Sales Dollars ($MM) $6.9 $6.3 56 %58

Stangdard Margin (§MM) $1.3 $1.0 $0.7 £0,7

Standard Margin (%) 18.8% 15 5% 12.6% 12. 1%

The Maytield b nily dominates Remington’s presence in the category,
ume of the 53M autoloading rimfire rifles sold. The

remaining 2M units are srised of the Tlion based Model 532 Speedmaster.

odel 597 has reached a plateau in its product life ¢cycle much
97 problem for Remington is one of complexity. With razor thin
2%, Remington must focus on increasing profitability while
category. For a product which competes in a highly price elastic
a formidable task.

market,
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