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Reliable infomiation pertaining to the in-line muzzt~~~f:\001~..r:ri~!i~~rket is difficult to 
come by at best Muzzleloading firearms are notJ~g'dlat~q@p:Y!ht:: 'BATF, nor do they 
have representation in an industry association .. ,OC~*~se two"f&8t8-tf eompounded by the 
fact that essentially alt key players are privatelyj1~J~htnmslate into a speculative view of 
the market based on assumptions from insiders:$d'§k¢.t¢hy,market research data . 
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With the qualifying statement above in rnij:\¢,.Jhe overa1l'~tew of the market in this 
writer's opinion is that the U.S. domesti2''tti:~lis~:JJ!Jt.zzleloading market consists of 
250M-400M units at a retail sales value ofbetweeiF$~~~ and $90-Ml'vf. A breakdown 
by manufacturer is as follows: '::(::::;:::::;tt?tllttJ:tiY' 

2001 In-Line ]\,iµ~zi~l6~ai:g]ij;fle Market 
(Estimated Sal,ii/Volµme by"'M~hmfacturer) 

Manu,fjbur~i~:J'' U~im (OOO's) 

Thorn~~~h:F~t:\r~r .At:J 7 s 
Knrght''''' '''"··· :::::::::: 7 5 

c:.:.vA''fi'!i!!'i!i.!:·:·:::::::?t 40 
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.)il,-.!i!;:i;:::::,,.!otal ,.),i:iii;-,: 247 
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Brand Share- In-Line.Mu~~rnf6iaiitlg:Rifles 

Compiled market dataj~~f g·~~~~';tW~i.t~~;~~ing brand share by manufacturer: 

Subject to Protective 
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v. Remington 

ln-Li'~fMuzzleloadlng Rifles 
Brand Share by Manufacturer 
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