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H & R dominates this categ9tf in :®mus of.~t sales with its economy priced 
hunting products. With very J&~,( sru~:~'' of th~( 90-T Trap Guns, Rem.ington's 
participation in this market is Qi?:§t·~'~!~-ex~~~ht. When the 90-T inventory is 
depleted tile product will be disc01iti'n'ii/:li,lf/}::>:fi:Y' 

An oppornmity, hoy.,f~~~~}'.?':db~~·::~~;~:;:m:~or Remington to participate in the 

economy priced hunting s¢'ihent of tbl~'J~ket. Our strategy will be to develop a 
fami(y of singl~ shot sluiiJi:9,~~J~.~t ar~.-~,~ cost, high margin products positioned 
under the Remmgton kr.~mit·::::::::]]:):j]/' 

Subject to Protective 

:!\!ii:.:i:.·:,.:$~m~,;~::~;~1 Break Action 
JI§ ·<·Mifl{~t Share Goals 

.J.i!:i:!t' .:/:·:.,:,:::· 
1998 

:::: .... 01Yo 

v. Remington 

Page 23 

BARBER · REM DOCSB0000739 

MAE00000655 


