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• Remington Segment Perforhl:a:nce 

Remington entered the hlack powermm;4$!:!P~4~~gi.m~e market in 1996. Our new 
product, the 700ML, revolutionized tlt¢/~ijpt/iiif"!"'fiiii£Ztkloading rifle category. Jn the 
first year, we gained an estimated 10'}~·'1it'fif'ljfiA1~9!}!· In 1997 our market share should 
nearly double; however, sales volum¢,i:iw 1998 .. iihihb.¢,~pnd is expected to decline due to 
increased competition and market s1:tW'iJtio11[t· 
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Subject to Protective 

Remington was able to adi~~~&i~l~'~1d tJ1~i~,i:isting market because the 700ML 
made the sport of black powder shoO'fJ:fig'ffl~(:~:pW,ffehlar and easier to understand. 

Otn worldwide perfo#iYA.;;~:ry follows 
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Unit Sales 
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1997 1997 
Rev. tF P.O. 

663,762 650,000 

188.7 181.9 

68.7 66.8 

36.4 36.8 

111e prin'~;~i~1!!ij;~~§:f~f;i~~ this product segment are: 

:.,.,:.:_,~~l~r~~~;~~fne;~:Oll 
__ ,,,,;:;1yi~rk.et"i!Mi'lo11 

v. Remington 

Page 86 

BARBER · REM DOCSB0000802 

MAE00000718 


