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Model 700 M1,

Remington’s success with the Model 700 ML, has caus
campetition i this market segment by spurring nevs:
and attracting new entries into the market. The mgarket Is: ar1zed relative to
price. The Model 700 ML line is a mid-priced gffering whicl does not compete
directly with the economy priced products, Wierthere is little room for
increasing price. Some enhancement in margin is: evable through price, but
this will be at the expense of volume. A mam:facturmg focus on cost reduction is
needed.
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Continued success in market share w
Remington must protect the Model 7
well as broaden the Model 700 M1 pfo

ntroduction. This rifle will
cbion with 217 barrel, black
able sights. Basically, it is the

standard Mode! 700 ML with s;’mrt
considered in an effort to maxim

M/700 ML packaged with a starter kit of
Remington accessories such as g by r, powder measurer and bullets.

M ProductS ' 99 and Beyond

Model 700 ML

caliber rifles such as .32 and .45 caliber will be
tial for a true carbine offering. Both of these options
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