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TI1e custom gLm market includes all customiie~::tOO:~fu •.. ~hotgtiij~and target grade 
over and 1mders. The size of the domestic custom .~t!P iifafk~f!~~~§!#P.ated to be between 
7 - 9 M units in annual sales with estimated retail~ilhes worth$lW:\iH $ l 8MM annually. 

Custom Shop products are positioned Jii:se?Ve\ij~ij?lii.?PJ;;'(r-end rifle and shot1:orim 
markets. The majority of business in this segfu~'nt (+90.~Z)'Ti~!'itfprcscnted by centerfire 
bolt action rifles. Customers tend to be seiitfo~·.rifle shooters or hunters in addition to 
those who wish to purchase fireanns that rif~l~.ij~@~:i:~~l works of art. Custom gun 
buyers tend to be better educated and mo~~ .. ~.fflJ\.~mtihi~~::ffi~:average fireann owner . 
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The four largest players in th;'''''dti~ijfu~:J1~q,n:1 market are Remington, Ruger, 
USRAC, and Dakota Atms. Smalle~,;:9¢mpetitoik@i~@pmpanies like McIVfillian, Robar, 
H/S Precision, and Lazzeroni W11~~i~r laq:t~:or srµ~11, all custom gun builders focus on 
high performance as the core sellit1g:featur:~:·q:t thei.t,fopfoduct . 
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Competitive sales vqJ.les and 1~J~~~ share are estinlated as follows: 
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