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Subject to Protective 

• Market Situation 

Many areas of potential opportunity exisHi~··i~~~~lty markets. These markets are 
usually very nan-ow relative to product type.::~hd eri'tl\~$~;::/ij~~rnples of some niche' 
markets which have evolved to represent si~iftt'~nt businei~ 's'@L~nents are: 

.:~:~::~::'.~~:~:~:.' '' 

• Cowboy Action Shooting 

• Collectibles 

Remington has chosen to r~\\~w pf~Ji~'cts ~:ibffer prospects of prem:iwn margins 
which fit within our core compefotl.Cl_~~;:,:!,.f:fa.e~Ne, revolving pistols and single~shot 
rifles produced by Remington 9y~1~ "lbot'y~~t@''''~go represent potential products for 
addressing the Cmvboy Acti9J'f:'~~~l\1tj~:::f:!:Tld 't1'rn Collectibles markets. Re-introduction 
of the bolt action pistol in s~y§efal con'fl'i,iiij~itjons will certainly gain incremental business 
for Remington in the huU:tmg and target,!::shooting markets. Finallv, production of 
specialty sniper rifles arn:f'fill:~fru,Rt'.;nsc;'j'!Rfo<lucts will pennit us to wmv in lucrative 
markets that are global J-O:§g>pe.:'''''''{l''·i.'t'f'' 

Remington's l:i:\:ffl:iness §it&~itin these segments will be to maximize margins by 
surg1cal selection q~i'%pp2mfmiti.~s'''::that fit with our manufactming and marketing 
capabilities. ,fUt .Ytt 

Principa1}?:.! .. ~s111e'im 1~~M~~::f~ping special projects are: 
:::::::~:~:~:::::::~ .. ·. . ····:·:::::::~:~:~:::::::~: 

: :,~ ~< :.: ~,~ ~,: :.: ~,~ >.. '<.: :.~ ~,~: 

• Li:t11i;~~n:~tll~~~'~4 ~a:nufacturing resources 
• cqmpl~~I1MITTi~Mriderstandi ng 

::::::::].,.':.':.'·:·:.:::::,.,, 

.·:::/:::::::::::::::::::::·::,·::::,:-:':\:f!:!i.ii:~i:.i.:,:::t: 
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