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This market is greatly dependent upon the
busmess. The category mcludes all catalog extra ghiptgun
SPT0 MAG, 11-87, 1100, 870 Wingmaster and 8#FE

The growth of specialty markets such a
barrel business. Conversely, removable ch
product and hurt the sales of standard field gr a barrels.

' Remington brand shotguns
focus on deer barrels. Some of these
shting systems which greatly enhance

Principal competitors in the extra barre] b
are Hastings and Mossberg. Both col
products feature fully rifled bores and a
product performance.
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share are estimated as follows:
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