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Remington's historical sales by distribution c11Jl~~~i~pJ·:.1:~jjj~Cs: 
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Remington will co1.~~~A1e to ;;ji~~'#s distribution network in the future by 
focusing 011 sales progr~~YfkP.r/cing aij/fl/products which can be tailored to better 
meet the needs of the *ustifei'&fft#'fllu~f;(¢1n;tomers. Our ultimate goal is to reduce 
c/101rnel conflict and ifii'Pt!JY.e priijfiil/ifP(v. 
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Subject to Protective v. Remington 
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