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Product Strategy — 2004 & Beyond

Model 572 Fieldmaster
No additional offerings are planned for this categor
special make opportunities provided they meet a thrg

Maodel 504 Bolt-Action Rimfire — Development
action rimfire from the Remington Arms Co
pricing gap between the Mid Priced and Hig
will 1s being designed and positioned a
Remington’s core competency in building
action rifles, the Model 304 will boast man _
platforms. The Model 504 will initially be offe

.17 Hormady Magnum Rimfire. Key pr

Long Rifle, .22 Mégnmn and

Produet specific fire control,,
Dual extractors

Satin finish walnut stock
medallion and laser cut checke
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imfire sold. Of that figure, nearly one third of the
The challenge for Remington has been, and is likely to
nufacture a product that can be sold at wholesale to hit
ngton needs to pursue sourcing a low-cost, no-frills bolt-
an be marketed under the Remington brand or co~branded with
e, Mohawk by Remington), With the strength of the Remington
£ 15M - 20M units 18 easily attainable. Although this product
duct, a prerequisite for consideration must be that the product
re are many sources of a low-cost product that though they are
junk,” Thig is paramount to any product bearing the Remington
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