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Premium Centerfire Rifle
Appealing to a more discriminating audience, the
the sporting firearms market consists primarily
flagship products of the various manufacturers
stainless steel, high grade stocks, polished b
perceived level of attention to detail. The p
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Specialty Centerfire Rifle
The specialty centerfire category feat

toward a specific end use. Examples iwavy barreled long range nifles with
specialized target stocks for situations minting, or extended range big game
hunting. Products within this categ
aramid fiber reinforced stocks, tita
700 BtronX, electronic firing 1
included in this category. This
domestic market.

om built firearms would also be
tes the remaining 158% of the U.S,

Customer Profiles
As is the case in the rimfire:#if neral demographic studies are far too broad

iprehensive study might reveal some data of
substance, but with cu nation any conclusions would be speculative

at best.

enterfire rifles purchased m the domestic markel are
tions’. Based on personal experience, this writer believes
and that in fact, the actual figure for hunting usage
e remaining 15% of the sporting centerfire market can
et shooters.
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 a year, generally i close proximity to his or her home. It can
sumed that game types and hunting situations do not vary a great
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