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Autoloading Shotgun Product Strategy

Subject to Protective

Looking past 2004, the long term development strategy

1. Centennial Anniversary: 2005 marks Remis

ading shotguns is:

nmversary in the
mduued the M()de]

autoloading shotgun market. It was 1905 when
I1 in 12 gauge. Since that time, there
Remington autoloader, with the Model 1 1
commemorate this historic event, all R
marked with a commemorative marl
lifetime opportunity to the world to og
number of Model 1100 5-gauge sets {
roll mark already mentioned, high nma]
receiver and B grade wood. Thy oF: ommand a premium price in
the MSP range of $3500. Artwiri marketing plans are already underway
with Remington’s Licensing d :

embelhshments on the

shotgun with features and benefits
v the foreseeable future. This
§ a premium-end product that is near

will introduce a new gas-
that will lead the auto
revolutionary new gun
the Beretta 391 mn pricg
2005, only two barrel,
two offerings will be:
will inihally be a p

offered, a 267 barrel and 28" barrel. These
ore-end only for first yvear introduction. Tt

Wwelght autoloader on the market by utilizing high
etallurgy and modern manufacturing principles,  In
th the weight objective, the gun must balance properly, or

achon system featuring bottom feed/bottom eject wall be employed
mates whole categories of malfunction while maintaining the

v standards in the industry.  The specified maximum
“rate for this gun 1s set at 0.5%. This is not an arbitrary number
shold that has been set by Remington’s two largest marketing
Beretta 391 and Browning Gold.
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