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Remington’s pump action shotgu
and Express versions, 2002 sales tota
represents a 13% increase in vk
Worldwide Remington perfor

Model 870, in both the Wingmaster
units, or $60.7MM in revenue. This
‘ingrease in revenue from 2001 actuals,
ump action shotgun category follows:

oy Shotouns 2000 Fest 1:2002 POy
(M) 244.6 258.1
Sales Dollars (SMM) 59.0 59.6
Standard Margin (SMM) . 19,0 18.3
Standard Margin % Sal 38.5% 30.2% 33.5% 32.2% 30.7%

h n terms of function and appearance by numercus f{irearms
ver the years. Because the pump action buyer is generally not as
tech “newness”, the 870 has not been as sensitive to life cycle
ngton’s autoloaders. 870 Pump action shooters seem fo value
lity, reliability, aesthetics and cost over serious product
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