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Remington currently occupies< ;••::at.~~.ij~•~!f,'.:!,~rand position in the bolt-action 
centerfire rifle market. 200~/W.~Kit:f•::g,rea'fS:ignificance as Remington picked up an 
estimated 6%-8% brand s.~ijre'':Wntit.~p~:}ntroduction of the Model 710 rifle. The 
Model 710 provided Remirj!gfon with iii~t¢mental sales volume, with demand levels 
exceeding Remington's ab~~~~Y":'~~:Jully svi:Piy the market Short term objectives are to 
continue to grow RemingtoI1~~~i:$liJit~:through increasing capacity to fulfill more of 
the market's demand fQ't!'!fil;9g9l 7T6i:M~*'ith the addition of magnum caliber offerings. 
An ongoing and long~£.lefi~••:•:q~j~gtive· is to maintain the integrity of Remington's 
reputation for quality(Jfolt~acdBfi:::,~wterfire rifles through continuous improvement 
initiatives that providefRernttigton with distinct competitive advantages with respect to 
perceived value and'i~B.$t. J'!''!·Y' 
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Remington Segmeni''p~'t,f'6tm:ance - Bolt-Action Centerfire Rifles 
.. JJ,!J.!.•.·.. r.1.r.t.r.1.r.1.r.t.r.1.r.1.r.t 

Remington com:p#:~~~!~!hl!ie seg1ij:ent with three distinct product families, the Model 710 
Sp01tsman, the ModeVi:f9:f?t§~ries and the Model Seven compact rifle. 2002 sales 
volume con~.i.:§.!~:~h:::~fn~gQIJ[,tmits or $84 MM in revenue. Overall volume and 
re,'enue cbMg~~-!.:f;fBffi':tMi to 2002 were increases of 13% and (2%) respectively. 
Despite a galli''Hi'*~~~:µ~~ revenue dollars decreased as the mix of high margin stainless 
guns to lO}:Y@:f:J~'WJ~INHfo~~' guns weakened. 

Subject to Protective v. Remington 
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