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Model 700 ML Clampack

Pricing Considerations — The Model 700 ML
competitive disadvantage. As stated ab. %
of the product to protect and impr
certamnly erode volumes.

Product Deletions —~ Sce Appendix

Product _Strategy —
Muzzleloaders

Experimental Ignition 3
[lion Engineering is cw
ignition source. Sho
of a new, more relialy

wigwing the potential to utilize a .22 rimfire blank as an
: brove feasible and cost effective, the introduction
n could give Remington an incremental boost in
congideration and review will need to be given to Federal
nd state level DNR regulations as well.

In addition to the
Remington proyviding

rt with Sam’s Club, consideration should be given to
st entry level muzzleloading kit to the market place. The
eqmpped with a nfle and all key accessories required for the
ter the sport of muzzleloading. The kit will be clam packed such
ly merchandised by large chains and mass merchants.
g given to launching this platform under the Model 710 brand 1f
uced at a cost that would allow for adequate margin opportunity
cration may also be given to a sourced product to fill this void in
P would be $229,
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Subject to Protective O iams v. Remington
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