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As for Remington's consumers, I look forward to directingJh~m::~~:]i:i:iijf}&~p~ite Once our 
consumers, who generally favor more pro-gun positions rea'd@t.'\@:,pdih·t~'!~ffvlew espoused on 
your site, I'm not convinced they will be comfortable with ydui@@rnfi'tWlooking out for their 
consumer interests. Rather, I bet they will wonder as I did exactW~~t kind of help you and 

your ''consumer group'' really wants to provide, Ai::·,.!·i~i!i~]i}i!i::::::,:,,. ''\':·::!i.i:r 
As to any of your points in the tardy August 10, 2004d~tter y6o:~~dk::W.~ will not be changing 
any aspect of this highly successful six-month-old pr,gjtam. ..,,,,,,,,,,,,,,,. 

Thanks for your concern. 

Sincerely, 

Thomas L. Millner 
President and Chief Executive Officer 

Subject to Protective v. Remington 

BARBER · REM DOCSB0002014 

MAE00001930 


