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2002 data from SAAMT and US Customs reveals the folh,i:wj:!Jl{J!}f}f~,St;~~f:Jby brand: 

2002 Shotgun Brand 
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Remington still maintains a domi:h~~fagf~·~ po§~~~~n, despite some loss of share in the 
auto loading category. Looking at t11e''thtQf:~i!!W:iWgun market, Remington's loss of share 
is somewhat mitigated by botl.t:P:lt4'1~::w~s;:ogrt1fo.fh and a strong mix of pump action and 
autoloader offerings. Arnp,,~1tf''''ffi~j'illfi!!ii~1umufacturers, only Brmvning/USRAC and 
Beretta/Benelli have similai:Jjf:£road sho'tg~~* portfolios. 
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In terms of Remington\ sh:blgtii~id*Mrib-~~tion channels, analysis reveals the following 
data as a percentage of v~]¥~N:?Hfft~~~~at:·::t 

Subject to Protective v. Remington 
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