BARBER - REM DOCSB0004918
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Remington still maintains a doming
autoloading category. Looking at the &
is somewhat mitigated by bot!
autoloader offerings.  Am,
Beretta/Benelli have similar
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n, despite some loss of share in the
run market, Remington’s loss of share
n and a strong mix of pump action and
nufacturers, only Browning/USRAC and
portfolios.
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