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mnovation. Tn other words, there are only so man pump-action
shotgun. The price point of the average pump actj
range, which keeps most major manufacturers focu
product, fulfilling the needs of special markets and/or
to gain share. This has been a key part of Masshergs s
shotgun segment. In short, the pump-action 4

dependable shooting tool.

lucing a lower cost
ng cosmetic appeal

hotter 1s looking for a

Remington’s major competitors in the donics ; glion shotgun market are
Mossberg, BrowningrUSRAC, and Benelli. These three manfacturers, together with
Remington, make up over 90% of all unit e United Staies.

Mossberg
After discontinuing the Model 9200 autolos m, Mossberg’s focus on 1its pump
i category of shotgun. Mossberg
ag which is a 12 gauge only 3 4"
wouflage offering, but includes two
§ of the 3 %27 12 gauge market has
he first quarter of this vear. All Ulti-
00, which is an economically priced
gauge. The Model 500 is offered in 32
Id and personal detense versions (known as
s a special purpose cylinder bore 12 gauge
his gun also comes in a double-action only

SKUs of plain synthetic and w
prompted a promotional push from Maossl
Mags come with ported barrels;

averick line of pump action shotguns. These

are only available 1 hlack synthetic stock and fore-end. In addition

Benelli

A notable except ments has been the introduction of the Benelli Nova
: his gun features synthetic stock and fore-end and a
eiver that houses their standard rotary lock-up design.
ing radically different stock and fore-end geometry that
entifiable as a Benelli product This new gun was an almost
_Benelli more than an 11% share in pump action shotguns
Id reports indicate that the gun’s weakness may be fragility in
ably and in the action bar/fore-end assembljy This and the gun’s

ave eroded that share to just above 7%.
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