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2002 Antoloading Rimfire Rifle
(Brand Share by Manufacturer)

Roger, 41% -,

utoloading Rimfire Rifles

ifle segment with two product families.
6.8MM in revenue. Volume and revenue
of 2.7% in volume and an 8% increase in
enter around a richer mix of high margin
‘of 2002.

2002 sales consisted of 49
changes from 2001 to 200
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Unit Sales (M) : ) 57 51 49.6 55.8 50.5
Sales Dollars ($MM) 369 $6.3 $6.8 $8.7 §7.1
Standard Margin ($MM) $1.3 $1.0 $1.2 $2.0 $1.5
Standard Margin (%) 18.8% 15.5% 17.6% 22,74 21.7%

nily dominates Remington’s presence in the category,
I volume of the 51.2M autoloading rimfire rifles sold.
scomprised of the Ilion based Model 352 Speedmaster.

1o have stabilized over the course of the past two years.
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