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resulted in an estimated 6%-8% pick up in market s { emington Arms
Company. It is note worthy to mention that the Model 7 '
one-third of the entry level scoped rifle market with on i's,  While demand
duction of magnum
callberq n 2004 should allow the Model 710 tO mag amprove its market
share position.
Issues critical to the continued success within thig gategory are:
e [mproving and maintaining product qua
Timely fulfillment of orders

Ability io respond quickly to niche ma
Maintaining competitive posiioning wigf
Product centered advertising on core prr}

through the marketplace

opportuniiiesand special makeup’s
: t Lo product cost and pricing
0. continue to “pull” product

Competitive Qutlook

The following section addresses
stated earlier, Entry Level, Prem
action centerfire rifles from a con
category, Remington competes
and Weatherby on various fro

Entry Level Centerfire (<

Savage Arms
Savage plays primarily::i
product offermgg are ithe
syntheti¢ versions, w.
not for their stylit
Savage also set thg

1 bolt action centerfire category. Primary
/11 series of firearms.  Available in wood and
stachable magazines, the Model 10/11 are known
their reputation for solid performance at a low price.
t for the scoped combo package guns, offering consumers
y. to shoot straight from the box. Scoped combos are
rsions, with and without detachable magazine boxes.

exist to compete at vagigugprice points, Model 70 variants with “controlled round feed”
; ~ vle action are placed in the high end, while less costly “push
p the lower end of the spectrum. On the entry level front,

slued finish this “push feed” design is targeted toward the budget
hester also offers an exclusive scoped combo version of the

79

min ded

Subject to Protective ms v. Remington
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