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According to estimates the 2002 shotgun market, repres;h~ef},gpproximately 1.15 
million units in annual sales volume with a retalt':'$.ates .. .value''fJJ}$351,000,00t>1. In 
2001, NSGA studies reported 1.15 million purcha~~fo·~'M1M~'im~$~.6J·;boo,ooo. 

SAAMT report.ing for 2002 factory shipments qf,·~l;pJg1111s sho;~·d an industry increase 
of 6.4% in units and 2. 1 % in dollars from the ,Pi.i\iMltsi&¢!m:,,. Remington's performance 
revealed increases of 7% in units and 8.5% •'ili''<lollar·s~Y:'iV:fil~te up overall, dovvnturns 
were most evident in Remington's autoloajti~g .. shotgun cate.gory and indicate loss of 
share to the competition that has been an on'.g&:tO,:~.:Y,:~~qfor several years . 
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The domestic shotglUl market is comm~M~q):~rrn:/J~~::·i~i~rincipal product categories: 
Autoloading, Pump Action, Break Actfoff:~•::pther types such as Bolt Action that are 
typically low-volume specialty .,E§tii~~f~@::::Pf volumes averaged over the last 
three years by category are: ... , ... ,, •. ,,,.,,,.,,,. 
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I. C.P!i1!;i.!#~~:*fo~ly~is ot'SAAlvfI Reporting Year End 2002, NSGA Retail Sales Study 2002, US 
Ca~foms n'ihfMt12 

2. :·~~1ington Sali~:)·~formation System for 2002 
3. ¢~i~1bined analy~MbfSAAMI Reporting Year End 2002, NSGA Retail Sales Study 2002 
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