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2002 data from SAAMI and US Customs reveals the foll~~~jjg!.fit~~r:!~ijiife by brand: 
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Remington still maintains a domi1~~i~liiifili~t:~~~fion, despite some loss of share in the 
autoloading category. Looki1~i'iii.!1#q,WMt.:U~i1;e'sti{;ffgun market, Remington's loss of share 
is somewhat mitigated by bqJbJ8faHdif¢,pQgnition and a strong mix of pump action and 
autoloader offerings. Aii.i~#'g major·::~ijilnufacturers, only Browning/USRAC and 
Beretta!Benelli have similari}i:::~tQ~d shotg~i~f portfolios. 
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In terms of Remington~~:''~hPJ~:'~~i'J:i~iffi~~f~ion channels, analysis reveals the following 
data as a percentage o(HrH~''~W{~~~~~: · 
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Subject to Protective v. Remington 
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