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Remington Autoloaders — Opportunities
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roduct Strategy — Overview

Remington’s strategy a dominant position in the auto shotgun category will

have three parts

the existing autoloading line by redesigning it for greater
wostand umproving its aesthetic appeal.

ring of customer specials and the targeting of under-emphasized
kets such as mche-competition and collector markets.

inportant strategic initiative is the effort to design a revolutionary
ader that outperforms the competition at a competitive price.
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