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and advertising
arket.

Introduction of such a product, coupled with a streng.marketing
plan, can place Remington back on top of the autod

Autoloading Shotgun Product Strategy .- 2004

In support of the strategic vision mentioned E?ling shotgun product

for 2004 will include the following:

e Model 1100: A 20 gauge version of2003’s su il 12 gauge Tournament
Skeet will be offered. Research wi e National Skeet Shooting Association
indicates that the segment of shooters whis uige.20 gauge guns is growing. and is
in fact now the majority. Like the 12 gau; sitm, the 20 gauge version will
feature a 26 barrel, polished blug 1sh “B™ grade wood, and the
rategy is as follows:

:Model:

oo > 1" Year Yolume | Margin:
1100 20 ga Tournament Sk

92 1000 359

e Logical expansion o
20 gauge offering. Tlis
high gloss woo
SPACErs, one-pi¢

will have a 26” barrel, polished blue steel,
‘classic white diamond grip cap, white line

TNSP T [0 Vear Volume | Margin
8513 2000 39%

Lt 'lee the 12 gauge gun, the 20 gauge version w111 offer
etal, high gloss walnut stock and fore-end, and high-definition,

CMSP e NSP 1Y Year Volume'| Ma
§729 $651 2000 32%
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Subject to Protective Ot ams v. Remington
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