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Umts Sales (M) 314.1 243 .4

Sales Dollars (SMM) 70.2 57.8
Standard Margin (SMM) 24.8 223
Standard Margin % Sales 35.3% 38.5%

Competitive Qutlook

e  Remington
Remington still enjoys a well recogriize:
870. Long considered the standard in pu
been copied both n terms of fumetiesi
manufacturers over the years. B
fixated on high tech “newness?, tl
decline as Remington’s
basic functionality, reliabil
munovation. In other word
shotgun. The price point
range, which keeps most maj
product, fulfilling the ng
to gain share. This ]1a
shotgun segment. I
dependable shootin

1d loval following in the Model
shotguns, the Model 870 has
pedirance by numerous firearms
¢ pump action buyer is generally not as
ot been as sensitive to life cycle
70 Pamp action shooters seem to value
and  cost over serious product
many ways to make a pump-action

Remington’s major cam
Mossberg, Browning;
Remington, make u;

ar 96’/ of all imu‘s sold in the United States.

Mossberg :
After discontinurfi
action business has m

9200 autoloading shotgun, Mossberg’s focus on its pump
eading producer of this category of shotgun. Mossberg
dels 1" The Model 835 Ulti-Mag, which is a 12 gauge only 3 27

it 18 prlmarllv a synthetic camouflage offering, but includes two
and wood. The softness of the 3 2" 12 gauge market has
al"push from Mossberg in the first quarter of this year, All Ulti-
ed barrels, 2, The Model 500, which is an economically priced
ered for 12, 20 and 410 gauge. The Model 500 is offered in 32
w00d and synthetic, field and personal defense versions (known as
. 3. The Model 590 is a special purpose cylinder bore 12 gauge
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