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Competitive Qutlook

o  Remington
Since the original Mod
market including the N
All of these product
because of a host of*

i gton>-has had a number of forays into the O/U
zerless, Model 396 and the Model 300 Ideal.
mark of large-scale customer acceptability

o Incorrect hap,
Poor wood:t

» Efforts to re-irit a high quality over/under shotgun in the last few vears
have been

nd poor communication between Marketmg and
with the Model 870 and Maodel 11-87 as pump action and
spectively did not transfer automatically to successful

Swood to metal fit, checkering, engraving and repeatable 10094
inly a few of the customer expectations of a higher priced product
2 sportsmen,

nmitted to re-entering the O/U shotgun market and looks forward
secure position with this level of customer i the vears ahead.
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