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Remington’s presence must be in the global markegpl s of Beretta,

Browning, and Ruger.

The largest share in the domestic /U market belongs to Brow: JSRAC. Browning
offers the popular Citor1 hine and Winchester ha .of O/U shotguns.
Together they control almost 35% of the market, & fabout 40M units in
annual sales.

The Beretta Group, which in the O/ arena 1
than 30% of domestic share, which translates |

Together Beretta Group, Browning/USR.A
O/U sales annually,

d. Ruger control over 73% of domestic

Browning

covering neally 100 SKUs. The Ciori cgigmes it 12, 20, 28 and 410 gauge alld 15
offered in 267, 287, 30” and 32" bai
The easiest way to digest this § : e oft funs is to divide it into Field and
Target/High-Grade. The Field guns S, Lightning, White nghtmng and
Feather, and offer polished blyemeta 8 qtylea of stock and fore-end in high-
gloss wood. These are the Kpe O/Us in the Browning line, but account for
the majority of sales. The
Privelege and Esprit, ay

field grade guns. It is
Supreme comes in

Beretta
A close second
main Beretta O/U offi
SKUs. The 686.fami
Whitewin

voliimes is Beretta with 30-32M units sold annually. The
the 686 and 687 Field family, which together include 74
aprised of the Whitewing, Onyx and Silver Pigeon. The
owest price in the Beretta line, and features 12 and 20 gauge guns

ncludes the Ultralight, the Silver Pigeon 11, the Gold Pigeon

geon. The Ultralight 1s a 12 gauge 2 %47 only gun, and offers
34

and the

Subject to Protective O iams v. Remington

BARBER - REM DOCSB0008495
MAE00008411



