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2002 Total Print Ad Expenditures — Ce

2002 Advertising

Savage $0.03~

Browning Ruger $1.70

$0.44

Weatherby . 4% !
$0.30

Remington .~

$0.88 e .
—Marlin $0.85

dollars spent on supporting the centerfire rifle
ribtited between the top four players. Ruger, in
‘as many ad dollars supporting their centerfire rifles
,» and Winchester combined. This figure is significant
Ruger is working frantically to protect their piece of the

With the exception of Ruger:
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