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Brand Share — In-Line Muzzleloading Rifles
Compiled market data indicates the following bran
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8.  The muzzleloading market is
y almost exclusively on the manufacture and
some crossover does exist, the three key players
; Thompson Center, Knight, and CVA have
‘ee price point segments. Knight dominates the

segment.

1ifle market emerged, Remington enjoyed a tremendous
boost in business thiréi mduntlon of the Model 700 ML serles of black powder
rifles, Tn 19
ML ritles.

the hooter a

-line market first erupted, the Remington Model 700ML offered
latform with an established reputation that was easy to use.
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