
m 
)> 
;:a 
m 
m 
;:a 
I 

;:a 
m 
3: 
ICI 
0 
n 
en 
m 
Q 
Q 
Q 
co 

~ ~ 
0 
0 
0 
0 
O> 
U'1 
0\ 
I-' 

Cf) 
c 

J;[ 

~ 
0 
-u 

< 
:0 
(J) 

3 
::J 

(Q ..... 
0 
::J 

Sporting 
Goods 

Stores, 24.5% 
··,···,..__ 

Shotgun Distribution Channels 
of Retail Dollars) 

Mass 
l\!l~rchants, 

,J::]:rl 9. s,~~,, 

?' i!!!l: A!~il!::F <,,,,,,,,_,,::','.t:::::::::;:,,,,,,. __ 

Specialty 
Sport Shops, 

50.0% 

m 
)> 
;:a 
m 
m 
;:a 
I 

;:a 
m 
3: 
ICI 
0 
n en 
m 
Q 
Q 
Q 
co 
0) 

.s:i. 
(II 


