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Brand Share - In-Line Muzzleloading Rifles 
Compiled market data indicates the following brand share 
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In-Line Muzzleloa~~::ifilji:t?::: 
Brand Share by M~pj*facturer'''''{'{l? 
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Upon examining the data, one 1.56frit''@rnt9:Pi~~fos. The muzzleloading market is 
dominated by players whose bus:iO!ii1:S:SJ;:~s 1;ely::~Hffost exclusively on the manufacture and 
sale of black po~der arms. 6ltli6ii'~ii'!~~me c;~ssover does exist, the three key players 
in the in-line muzzleloadj*~g? rnarke(::::W~~pmpson Center, Knight, and CV A have 
essentially divided the m"l:t~~~::;:iµ,to threea~rke point segments. Knight dominates the 
higher end, Thompson Center t~¢.:m~4 .. AA~~t and CV A earries the ball in the low priee 
segment. .·' :::·.. ·:,:,:::::+r::'·::·::r 

.::~~~~~~~~~~~~~~~~:~~~~~~~~~~~~~:~:~::::~:·~·., 
When the in-line muzli~~loadingHtl~!:#larket emerged, Remington enjoyed a tremendous 
boost in business tht:~H;{iih t4¢:jntrodudion of the Model 700 :ML series of black powder 
rifles. Jn 1997 alo~j~)fRe11ij#gton produced and shipped over 65M units of Model 700 
ML rifles. When th&,:~:ij;\Hii¥.market first erupted, the Remington Model 700ML offered 
the shooter a fa,,1,npial>::pilijtqm'n>}Yith an established reputation that was easy to use. 
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Smee that t1me t l~~2!!R»::mg 'i:as:occuned: 

Subject to Protective 

• The •1li.i\l.ik~tf~:m:li}.t~i~),lfui:in-line muzzleloading rifles has become saturated. 
• Com~i~~¢r$:,,Hf1ve pitrsued a proactive approach to providing the market with 

differe~itMtciij:':'i:J.t~gµct vvhile the Remington design has remained essentially 
llll9Q~~g~~::•: ··:::::::::::;:::!f( 

• 'I:l®ffififi'iiijilij,tt:zzleloading rifle market has shifted from a high end product to 
Jppi·e of a c6iBi,hodity approach with the market for entry level priced rifles and 
'~;i;;i.b and go'}@prter kits becoming the driving factor in the market. 
··\~~t~~~~~~::::·:. ..::t~wm~r 

v. Remington 
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