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3% of the centerfire market with the acquisition of Harri
popular manufacturer of break-action, single-shot rifles. :

| as custom rifles,
smarket consists of
arty half of the 100M
rearms. It should be
3¢ focused on sporting
products for law enforcement
nilitary style firearms for

The “Other” category consists predominately of imports,

Although the import category 1s significant, a largg ortlon o
imported surplus military rifles. In fact, it is estimated £l
imported centerfire rifles are comprised of surpli
noted that the scope of the remainder of this r
firearms as Remington, with the exception of
and military applications, does not participatg
sale to the general public.

with 10% share, Browning
1a 3% share of tlle market.

Completing the list of top industry players aré
with 7% share, followed by H&R and W

Unlike the rimfire rifle market, tl
two manufacturers, Certainly th
field is bit closer to level betw
exists amongst this segment, pri
to the market through ne
construction, and by introdug

1stry, the price/value relationship maintaing
o segment. Consumers place a great deal of
emphasis on the level af; ecision, and quality obtained for the dollars
spent. It should be note ~ e rimfire rifle market, centerfire rifles mamtam a
position of a premiugii prod ‘t i and amongst themselves, While entry-level priced
products exist in theig: fle market, typical entry level price points are sub $400
i ' 0 at retail for the rimfire market, Centerfire nifles are by
1zed tools for more specific end use applications and

Like other segments withi
a great presence within 4

enterfire Rifle (< $500 Retail)
terfire Rifle (3500 - $800 Retail)
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