
m 
)> 
;:a 
m 
m 
;:a 
I 

;:a 
m 
3: 
ICI 
0 
n 
en 
m 
Q 
Q 
Q 

'° 
~ ~ 
0 
0 
0 
0 
\0 
.....J 
l\) 
ob 

Cf) 
c 

J;[ 

~ 
0 
-u 

< 
:0 
(J) 

3 
::J 

(Q -0 
::J 

0% 

Shgtgun Advertising Expenditures by Brand 
.i.:i~l· Jb \,.J% of Total$ Spent) 

----!11--IH-ll ___ ill_ll __ _ 

----11!--IHllllllllllOOi ll ___ ill_ill __ _ 

----!11--IH~Hm 11 ___ 11_11 __ _ 

-D--11!--IHll-ll ___ llllEll __ _ 

5% 10% 15% 20% 25% 

m 
)> 
;:a 
m 
m 
;:a 
I 

;:a 
m 
3: 
ICI 
0 
n en 
m 
Q 
Q 
Q 

'° co 
Q 
co 


