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With the exception of Ruger, OOWti~in,g on supp01ting the centerfire rifle 
category are relatively eve11!&:%ffHri'b~\~~9;,,.between the top four players. Ruger, in 
contrast, spent nearly twi~f~1s many''~im::dollars supporting their centerfire rifles 
than did Remington, M~tOO~::::~µd 'Vi:q~ij~ster combined. This figure is significant 
and should not be over19oked:'l~Miff.K~~:)W:6rking aggressively to penetrate deeper into 
the centerfire rifle categqry;::.: · '''''\':::::::·::? 
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2001 Remington C~•tirfit~i!~d E~.~~~ditures by Product Group 
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