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With the new emphasis on the law enforceme
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INITIAL STEPS — This is a step-b
L. Determine Our Advertising
2. Reduce Information to Blo
3. Produce Three Trifolds (
and Ammo} using the advertising

features and benefits.
tguns and Shells, and Rifles

tthree real LE officers for the photos
in-house development of three space ads

using three of those phot
copy and jpegs).

for shows, malhngs
Note lnforma

tams v. Remington

BARBER - REM DOCSB0013403

MAEQ0013319



