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Remington Military Products 

• 
·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.·.· 

Model 870 MCS & "Mil-Spec" ':::::::::: ... '':::::::::::::::' 
OBJECTIVE: Prepare to provide needed product to US Ar"ffiij:iifFP:f:®s based on 
feedback from recent AA Rs and discussions with key procureffi~MP:~rsonnel. 
ACTION: Discussion around the mil-spec proc~$$ .. ;;ind updatilf.~rn Ilion on 
progress to date finding out why we failed to s-e8~@'lt:JJi!!.,c;::ontraCOor MIL-S-3443 . 

Ilion Quality - Shotguns 
. ·. :· :: ::::::~~~~~~~~~~~~~:~~~~~~~~~~~~~~~~:~~~~: :: :: :::.: :· 

···:.:.:.:-:.:.· 

• Shotgun POI .. :::::::::;:::::::::;:::::::,:,., ... 
OBJECTIVE: Conformance to SAAMI spec_iff''':::J:){i}?\:: ... 
ACTION: Need samples in Madison of niw,'rib desigfft.i;fo@valuation. 
Samples due to Marketing. Pending appp:>val by Marketfrtg, by Jan 2004 we should 
be shipping all new product. Priority o(i;iij~gµns in which to incorporate these 
changes first: · '''''\:(:(\ :::. 
1. All 11 oo Target, 11 oo Classic Field and Syntni~difJ)::, 

;: 10~g~~~:i::t:~~;:~:; .:r::::):::::t::J::r::r>,,,_,. 
4. 870 Express ''':::(:}{:::>:: .... 
5. SP-10 

.<·>>>:<· •·•·• 

• 11-87 Super Mag ./?/ ))} ,: .. 
OBJECTIVE: Determine nea;i;$:@.ry ct}@ges tojf:i~ke this product to the performance 
requirements as originally sp~~~q;::::.))~{:: :::::::::::::·· 
Action: Engineering to provld'e#ii#~i#.;~pn:~sign recommendations. Final 
engineering recommendatio_n_due·'by:~@i!f1ber Product Team Meeting . 

. . )@:~~~~~~rn)~~~~~Im~~~:~I~~~~~~~~: ~\ .. 
/LION BASED GENSfllJ.L TOPtG&\ 

• 

• 

• 

./}~~~~~\.. }~?~} 
Elimination of ISS on'ifilffi@qtjJjre;i coi:j@Wand Model 700, Model 7 
ACTION: Schoppm~n/Trrilfijf]?:f#w~ direction on replacing the ISS on all Ilion 
based product. m9~4~tProvide aij{lpdate on testing impact and impact to parts 
lists. . .... .,,,,,,, :<?+:?::::,:::,.,. · 

.)/{:· ····:::::::{~~~~~~~:?:~::::::::.:.. 

Customer/Consumer Issues 
OBJECTIVE: ::f:~~db~~~ftb Manufacturing on key customer and consumer issues. 
ACTION: D~OOY. Eyjij$ to conference in at 11 a.m. to cover top product issues as 
reported bftli.$f*~::~~~ Consumer Service, broken out separately by shotguns and 
by rifles.. ·················· 

.. ((~~~}:::: :: ·: ·. ·. . : ·: ·: :: :: :: :~ :}~~:((~~ :: . 
3" Chambg@:j~@Q":g'-3.:.ste~~'Bkrrels (N PP 2003-78) 
OBJECTIVE: Ohifi;@:)ij.%:~,cross 20 gauge slug offerings. 
ACTlQN.; :!HQn:W::tiiiPP:ffon timeline for implementation with regard to new mandrel 
anq@*AMf'i:ih'affib~r·cfrawing. By 4th quarter, we should be ready for catalog. 

····:·::::::::~:~:::~:~:~:~:}~::::::::::..· .. 

/LION BASED}Rlif.t£ PRODUCTS 

• :§Model 700 ccitlc1assic Deluxe) 
:?fl!/.PP-2004-24 'f{AMA CS(7007, 7015, 7011, 7017, 7047, 7049, 7051, 7053) 
·+:1aB.JECTIVE:}New Product 

......... :::~,t~i[~~i~~~~~~~~~~0~ddition to 2004 line. Review concept, styling, timing to 

::::::::> :·. 
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:<·>>>:<· ···.·.·.·· 

··:<<·>>:<<<·>>:<·.·.· ····:<<·>>:.:·· 

Subject to Protective Oi'.{;!~fff:wfi!lfams v. Remington 
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