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QUALITY REASSESSMENT ~ MARKETING COMMENTS

P.H, HOLMBERG

Az has been alluded to, we did get 3 real eduction con-
cerning numerous aspects of the study. Many of us probably
had preconceived notions about nicks and dings, spacer [its,
and other visual gquality defects. Our focus group participants
noted only the most obvious of visual defects.
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Given i tfém§VErall clarity and canslstenay af the results

'standards have b eegrs falrly conszqtent for some time,
and knowing thag Redlngton s reputation for guality
has been consxskeatly favorable for some time, there

seems no need!: na?easa manufacturing costs on factors
that don’t mat E:

the gcope of thlw study.

In ranking the sample guns, éﬁgﬁg?@gp participants focused
on three key issues: L EoN- T SR '

e} Appewrance of the wood (flgw%é,‘color and
grain}. s,
o Uperatiocn of action {smoot ﬁess, na ulnﬁlng}
o General feel, fit and balance. i 4 }§
P é{ Hh i

As far as the first issue is conrergegﬂ m ther nature
takes care of the figure and grain of wopgd. aﬁpwever we can
‘enhance the color and can provide the wood finishes fhat best
present the wood characteristics to the customer. This is
perhaps a lesson well learned with the current Stock finish
on our Model 700 Classic. Our future products, such as the
Bolt Action Carbine, will utilize 3 high luster finish to
optimize the wood presentation te the customer,
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