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SUZIECK: BOQLT ACTICN RIFLE MARKETING STRATEGY

Marketing Strategy based on further discugsions with Sales and Marketing
personnel. The new statagy Is as followsy

A. 1983 /

{l‘ ' 1) Restyled “ADL"

-  New int Uducﬁ.én—————\__—

-  Hew Model designation

- With scope mounts

—
=  Direct competition with Ruger ] )

= Unchanged

: =  No scope mounts {(Not even or _fulfiiiment)
' 3} Classic A
— Unchangad
~  Special Order only

_______ ot e
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Iolt Acnjn Rifle Markating Suatsgy .
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c. 1988

1}

2)

zage 1
3-15-32

wirarnt ADL

— Unchanged

- | Redude to thi=ze (3} most porular calibers only (zg.
,243 ) etcs)

3018,

gy Is t¢ offer through Mass Merchants K~dart)

Restyled "ADL"

= Add chlihers)

BDL

— Unchanged / »
— Phase down pmdu@x o zeto inventory

Classic

~  TInchan

Current ADL

~  TInchanged

Restyled "ADL"

= Unchanged

—

Restylad *BDL"®
—  JApproximately six {6} calibers

—  Except for Varmint and Left-Hand specials
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K/’% Classic

Convers-to-Restyled 0L

~—1 Special calibers by order anly

4} | Current ADL

changed and delete in 1985
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