N & AN Sz

LY
)
B
7

( I per ‘:‘; BACKGROUND AND PURPOSE
T . 3 - \;4‘:4!: A

SNy,

3
v

Wit
TR A R
G
ot

..'L S‘V
: = tn cor«necf;on with Remington's concern over increasing market share foss

R
IS

{-1, (?? |1'2§ Model 700 ADL bolt action center fire rifle (presumably) Yo the
RSO

o Ruger)MDdel 17, this research was designed to:
‘-:{:'"’a w.{-
S SR e ad - - » - v
R 1. Provide additional gualitative understanding of compara-
jr_!ye_ly recem' Ruger purchase decisions in this caTegory;
----- ‘4\‘ --...¢4
2.

Screen fcurt new %«DL prototypes ta identify the best com-

mnaflcn m‘._hm%h and stock styie to place’ agams‘r The
Ruge}" 77 inZthe .markefplace,

a7t o QD .'L'u'."j

<o T 3. Conduct a prefer‘inﬁe test between the winoer in 2., above
N ‘end The.guspent .giuger 77; ang aiso To evaluate a Reming-

#cm m:ope maunfx.}}g system heing considered as a'ﬁ@naard
‘zmdw:cn ‘m.“fhe yew ADL model .

B

o I =

R
s = P >
% e by

The re‘seé"}\“cﬁ'was cond.zrf:'féd in Ty@ ,ﬁq‘\e;r;.;, with the first addressing objec~
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