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. gence of the plaintiff or

mect these general objectives:

FIREARMS AND AMMUNITION INDUSTRY
SIIOOI IRG SAFETY PR O(‘R/\M

Accidents stcmming from violations of safc gun handl:ng

ices have n increasing in recent years. Such ‘accidents

rcern to everyone involved in the shooting sports
ion, marketing and sales of sporting firenrms
h an effort to rcduce them, it is proposed that

tt 2 publlc relations campaign 6051gned to

- —="Ancillary to thﬁs»goal is the objective of making all
thése ;ssociated with the sale and maintcnincc of firearms Jnd

smmunition sware of the part they shoul lay in promoting hunting

and shooting safety. An sdded\benefit pf such a campaizn would be

to reduce t/RERENRTR ity

dcalers to‘product liabildi

rs, wholesalers and
idh contributory negli-.

r be a factor.

- : Such a.campaign vou n image which reflects

the current reality--of an inhustry th d:éply concerned with

. safety and is doing all it can to prénofe safe hunting and shoot-

v N,

ing practices. T . - .

The follow1ng program 1dcxs are suggcsted in ord

safotics. . AN
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_ﬂ_ﬁ_w___i_;_J | RESULT: Widesprcad disscemination of such

information would vrecinforce the fact that

. 1
safcties arc not foolproof and should be |
i
!

used as an adjunct to s complete system

afc gun handling.
N: These releascs could be issued by
ational Shooting Sports Foundation and

dividual companies, Direct ‘contact

cditorial personnel at huntingiand'

oting publications should help to gener-
_ ate specific articles, ; ' -
2.) Technical article for the AMERICAN RIFLEQAN

. ﬁ . or a similar publication on firearﬁ54

safeties, their\design an yse and how they

RESULT: 1Inc knowlcdge of .

the function|as of safeties,

e ~ Emphasize indus rn| with §a£cty

l: "< . 4n general,
o .égzlgﬂz Remington's Public Relations Depart-

mcnt would make initial contact with ‘George

Martin, the NRA's Executive Director of

Publications, to deterpine their interest

and to suggest possible authors. -If the
RIFLEMAN is not interested, contacts woul

be made with other publications,
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3.) Motto or identifying logo for safe gun
handling campaign, T '\"‘
o ‘

RESYLT: Easy audience identificatioen and

cpngonmitant attention to carpaign,

ACTION: An NSSF committee would be set

up to coordinate this and other aspects

e campaign. The committee would

< with outside agency personnel as
_appropriate. N ] L
-+ 4.) Paid advertisements, poster%, handouts, R
- etc., dealing with general shooting

. safety.

RESULT: Moy he message o ]
to the widest ignce. Reinforce

.  public's pedce ndustry's con-

cern. . 3 5
- ACTION: NSSF ¢ aterials of ?
* .. - this kind for use by member companies and é

e L, publications. Individual members of SAAMI

Y and ‘NSSF could incorporate the theme ip L ;

" other materials they distribute, }
5.) VNWarning on ammunition packages aboyt probe
b i ’ \...‘-/ )
usc of safetics and generzal safe ‘gun

handling, - .

RESULT: This would reach as wide ap

- sudience as possible with the message

4 TR A s 2 iy et Sam




-4-

without the fear that the warning will
be discarded by dealers. The ammunition

box is the one place cvery gun uscr must

- [ . o
[ 3. apd a safcty message here is as unavoid-

clas possible, oo

ACFION:

JIndividual ammunition logding

nies would incorporate this message

tHeir packaging.

'4Zcr hanger safe gun handling message
on guns, accompanied by litergture'to,-
denicrs stressing lwportance of keeping
this information with guns.

~ RESULT: Gr

dealer cpoferation and
cased tr

.- -ACTION: BAA

aNareness
‘nu%acturers
' would preparg thei texials for
.. . this purpose i L

-7.) Contact withl::tter safaty instructors,

Tations, youéh

shooting =and ting organi
«« s ,groups, schools, canps, etc., 'to enlist
*  their assistance. - CoT oo T

..+ RESULT: This would serve to spread the

messpgé to the widest pos;ihle audience.
- ACTION: Contacts could be madc gy NSSF

and individucls members of NSSF and SAAMI
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8.) Giveaway magazinc for distribution through

ESMcCawley, Jr./s

3/8/79

‘use of their

_broader station acceptance and use,

ACTION: NSSF in cooperation with National

-5-

“dealers.. Such s magazine could include
general interest articles on hunting and
ting with the safety message worked

thercver possible, Possible publishers

Greater audience response to the
ral message. ' | . )
ACTION: NSSF could be thg coordinating

agency with support coming from interested

member companies. IR A

Production g

ct television

tion in areays 4 ’ k7 where hunting

and shooting| axe 2ds poplilar. These spots

“ecould featurp gnslity. Coopera-
:tion with th

y Council and
rhe iz 3 possibility.
RESULT: Exposure of the basic message to
the widest possible audicnce; National

Safety Council participation would gain

Safety Council,
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