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PIHEJ\m.1s AND AJ.l>-!UNITION rnousrnY 
SIJOOTI l~G SAFETY PIWGHA~I 

Accidents stemming from violations of snfc.&u; hJndlin~ 

inc.reasing in recent yens, Such· accid1mts 

crn to everyone involved in tho shooting sports 

on, marketing and sales of sporting firearms . . 
an:effort to reduce them, it is· proposed that 

t a public relations campaign designed to 

ic rules of.safe gun handlin~ to hunters and 

--.. -7..ncillary to this_ goal is the objective of maki!1J: all 
' . 

those associated with the sale and maintenance of .firearms 1ind 

al'lllllunition aware of the part they shoul lay in promoting hunting 

and ~hooting safety. An 

to red;.ice t E E Sllih&hili t 

f such a campa~gn would be 

r rs, Kholesalers and 

contributory neE:li-. 

be a £ac.tor. 

dealers to product liabili 

,gcnce of the plaintiff or 

Such a.campa~in · o 

the current reality-·of 

n im~~e which reflects 

deeply concerried with 

sa£ety and is doi?tg all it can to promote safe hunti!lg and shoot-

i?g prac ticcs. ·· · · .. 

The followi~g.pr?g~ara ideas are s~g:csted in 

meet these.gcner~l objectives: 

·l.) Gcncr~tion o! specific-audience 

and mataiinc nrticlcs rcl~ti~g 

handling ~nd the proper use of 

-snfctics. ·" .. 
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Rf;~UJ.T: l'/idcsprc:id <lisscmin:ition of such 

inforr.iation would reinforce the fact that 

safeties arc not foolproof and should be 

used as an adju11ct to a complete S}'Stcn 

gun handling. 

N: These releases could be issued by 
"-4-1--

at ion al Shooting Sports Foundation and 

divitlual comp~nics. Direct~ontact 

editorial personnel at hunting anc 

oting publications should help to gener-

ate specific articles. 

2.) Technical article for the AMERICAN RIFLE.\IAN 

or a similar publication.on firearms 

safeties, t 

,,, us t,o s 

RF.SULT: Inc 

the function 

Emphasize in 

in ~cncral. 

and how they 

owlc~ge of 

ns of safeties. 

rn with safety 

.. 

ACTION: Remi~~ton's Public Relations Depart~ 

·. 

•cnt would make initial contact with'.GeoFge 

.)f~rtin, the l':RA 1 s Executive D.ircctor of 

Publications, to determine their interest 

d . .b . / 
an to sug~cst poss1 le authors. . l£ the . -
RU:U:NAN is not interested, co~tncts woul 

be mode ldth other public:itions. 
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3.) ).lotto or i~cnti!yi!1~ l~go for safe. gun 

hanuling cDmpoign, 
'·.·. 

Easy audience identification and 

attention to ca~pa~~n. 

An HSSF committee would be set 

0 coordinate this and other aspects 

lC campa.ign. The comr.iittcc would 

· with outside agency personnel as 

appropriate. 

4.) Paid •dvcrtisCJDcnts, posters, handouts, 

etc., denlin2 with ~eneral ~hooti~£ 

~.) 

. safety. 

RESULT: Wo he mess:n~e 
to the wide 

public's pc 
nee. Rcin:forc:e 

ndustry's con-
cern. 

ACTION: NS atuials of 

this kind £or use by ~eMber companies and 

publicoitions. Individual .:members 0£ ._SAAJ.n 
.· 

and-~SSF could incorporate the theme in 

other ~nterials they distribute. 
' ) 

Warning on aJ1U11unition pack~~es about propc ......._...,.,. 
use of safeties and. sencr<ll safe.··gun 

~and ling. 

RJ:SULT: This wciulu rc:ic:h as wide an 

nudicncc as possible with the mcssngc 
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without the .fo::ir that the warni!lg w.ill 

be discarded by dealers. The amm\mi ti on 

box is the one place every· gun user must 

d a sa~cty mcss~zc here is a:s unavoid-

possible. .· .·. . ... 
Individual umunition loa.ding 

nics would incorporate this ~essage 

ci T pacl:~t ing. 

)1andli~g :message 

on guns. accompanied by literature to 

dealcTs stTessi~a ~portance 0£ keeping 

this inf-OrlllAtion ~ith fUnS. 
•, . 

RESULT: 

19gcase~ tr 
. -ACTION: H 

this purpose 

and 

actu:rcrs 

ials for 

· 7.) Contact with hu tel' structors, 

; 

. 2T.oups, schools, Clll'llps, etc., ·to .enlist 

their as$istancc. · 
... ..... 

RESUl.T: This. would serve to SJ?rcad the 

.... 

.. 

~css~nc to the widest possible audience. 

ACTION: Contacts could be :made by NSSF 

and individu::ls .members .o! NSSF 

.. , 
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8.) Giveaway m~cJzinc for distribution .thro~uh 

dealers .. Such a macazinc could in~ludo 

gcncrnl interest articles on hunti~g n~d 

s 10 tine with the safety ~cssago ~orkod 

i h crcvcx possible. Possible publishers 

be Aqua Field who have done similar 

~ ga incs for Rcmin~ton, Colt, Daisy, etc. 
•, 

Gre~tcr audience response to the 

NSSF could be the coordinati~g 

~gency with ~upport c'mai~g from interested 

~eJl!ber cru:ipanics. ' . \ ....... 

~.) Production 

and radio s 

television 

tion in area where hunti!ll: 

. ' These spots 

· could fcatl.!r 

·. ·~t. .tion with th 

ity. Coopera· 

. Council and 

·use cf their ility . 

RESULT: Exposure o! the basic mcss~ge to 

the widest possible audic~ce. National 

Safety Council participation would.gain 

broadeT station DCCCptancc and use, 

ACTION: ~SF in 

Safety Council. 
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